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GOAL 1
Use our Company to further the cause of Peace and Justice

Fair Trade Ingredients

& believe the Fair Trade movement is one

of the best things to happen to capitalism

in a long time! (Or, if you prefer the Euro-
pean spelling, it's the Fair trade movement) In & nut-
shell, Fair Trade is a promise to pay a fair price to
farmers in developing countries for their harvest. On
their end, Fair Trade farmers agree to use fair labor
practices, to employ environmentally friendly farm-
Ing practices, and to invest in their communities. Fair
Trade is a way 1o use the global economy to serve
people, not the other way around!

Ben & Jerry's is going Fair Trade for all of the
commodities that we buy from developing countries
wheruufecanhweusigniﬁnnt.pﬂitiwimpoctnn
farmer livelihoods. Our commitment to Fair Trade is
global, though we are at different stages of the Fair
Trade conversion in different parts of the world. For
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example, all Ben & Jerry's flavors produced and sold
in Europe are slated to include Fairtrade-certfied in-
gredients by the end of 2018, such as Fairtrade co-
coa, Fairtrade venilla, Fairrade suger, and Fairtrace
coffee. In the United States, we are transitioning 10
Fair Trade vanilla and cocoa over the course of 2020.
In the U.S., we alreedy buy a growing percentage of
Fair Trade coffee and we will begin to use Fair Trade

SUgar in the coming years.

Fair Trade Towns & Univerzities

Fair Trade will only succeed in its mission to create so-
cial, economic, and environmental benefits in devel-
oping countries if ice cream-lovers and coffee-drink-
ers and moming banana-eaters understand what Fair
Trade is - and seek out products with the Fair Trade
logo. That's why Ben & Jerry's is teaming up with local
Fair Trade activists in the U.S. to get their towns and
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universities to go Fair Trade.

Bon & Jerry’s Foundation

Part of Ben & Jerry's commitment to social and eco-
nomic justice is our support of the Ben & Jermry's
Foundation, which makes grants to grassroots activ-
ists making positive change in their own communi-
ties. Through the Foundation, we're helping immi-
grant workers, neighborhood groups, farm workers
and dozens of other groups around the country 1o
get organized and fight for a fair deal. In 2020, Ben
& Jerry's contributed $2.180,808 to the Foundation
based on the 2019 sales of the Company.

Scoop Shop Community Action

Here's a shout out to the men and women who own
and operate franchised Ben & Jerry's scoop shops
for the positive impact they are having on their local
communities. Every year, our franchisees contribute
hundreds of thousands of dollars in tme, ice cream,
and sponsorships in support of community proj-
ects of all sizes and shapes, from Green-Up Days to
Food Drives to Hunger Walks. On Free Cone Day,
many of our franchisees team up with local charities
to raise awareness and money from free ice cream
seekers who flock to their shops by the thousands.
Even better, several Ben & Jerry's scoop shops are
actually owned and operated by nonprofit organiza-
tons. These ‘Partner Shops' use the scoop shop as
a platform to achieve their mission of helping young
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people facing challenges to gain job and life skills.

GOAL 2

Use our Company to further the cause of
Peace and Justice

Cage-free oggs

It's old news that all Ben & Jerry's ice cream made
and sold in Europe uses certified ‘free range’ eggs
in the ice cream base — we made that transition in
2005. What's new is that after four years of hard
work, we are 99% of the way to our goal to use only
Certufied Humane cage-free eggs in the ice cream
base of our products sold in the U.S. and Asia. The

remaining 1% represents the eggs we put into Ben
& Jemry's ice cream novelty bars sold in the U.S. -
and one “no-sugar added” flavor sold in U.S. scoop
shops. We are still working to solve the logistical

| challenges to get all the way to 100% Certified Hu-

mane cage-free egg sourcing, which we consider
the Gold Standerd of egg production standards. We
are happy to see many more companies and brands
following us on the journey towards cage-free eggs.
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Sustainable Packaging

For years, we've been working to reduce the negative
environmental impacts of our packaging materials. In
2019, we phased in Forest Stewardship Council (FSC)
certified paperboerd for all of our U.S. pint contain-
ers. The FSC certification means that the paperboard
comes from forests that are managed for the protec-
ton of wildlife habitat, maintenance of biodiversity,
avoidance of genetically modified tree species, and
protection of traditional end civil rights, among other
Rainforest Alliance criteria for healthy forests.

In 2020, we evalusted the feasibility of putting
soler panels on our Waterbury, Vermont factory but
we decided to pursue other projects with a better en-
vironmental and economic return at this time. For the
tenth year, we offset all of the emissions associated
with our Vermont manufacturing facilities and em-
ployee air travel with the help of Vermont-based Na-

tive Energy, a nationally recognized provider of high
quality carbon offsets.

In 2020, we made & small change to some of
our product labels on our U.S. packaging that got out-
sized attention: we removed the words “all natural®.
Despite the label change, we haven't chenged any-
thing about our approach to our ingredients. In the
past, we have based our use of the term “all natural®
on guidelines issued by the U.S. Food end Drug Ad-
ministration, which reflect how reasonable consumers
would understand that term. The issue is that there
is no legal definition of “all natural” for ice cream sO
there are varying opinions on the subject

Cleaner, Greener Frooza '
revolution in America, but ironically enough, were
waiting on government permission. Our vision is that
the entire country will switch over to hydrocaroon.



In 1988 we pioneered a Mission Statement
that added a Social Mission alongside the
Product & Economic Missions. Each year
since 1989, which was the first year we
reported on our Social performance, we've
been delivering a report that tells you how
we're doing on that side of the ledger.

We believe it's an important aspect of our
business to share with you, both the highs
and lows. As a part of our Social & Emviron-
mentalAssessmentReport(SEAR), wehavea
third-party reviewofourCompanypriorities
for thatyear.So please, visitourwebsiteand
check out how we're doing.

How we're struciurel

We're guessing most of you know by now that Ben &
Jerry's is a wholly-owned subsidiary of Unilever, but
we're bettingyou'venevermetounndependent Boardof
it'snota governing bodyinthe conventional sense, but
alveryllindependentB.O.D.that'sempoweredtoprotect
anddefendBen&Jerrysbrandequityandintegrity. AND
our productquality! They also make sure our entry level
folks come into the company making a livable wage!
Their mission:

Preserving and expanding Ben & Jerry’s social
mission, brand integrity and product quality, by
providing socal mission-mindful insight and
guidance to ensure we're making the best ice
cream possible in the best way possible.

All in all, theyre an enterprising group of mov-
er-shakers and difference-makers who really
know their stuff.

Best of all, they re not stuffy about it

| "'hueﬂ')"s joins the B Corp Movement!

We became a certified 8 Corporation, which Is recognized as the highest standard for soclal corporate
responsibility. B Corps are a new type corporation that uses the power of business to solve soclal and
environmental problems

B Corp

~ Aquarter-centuryafterpioneenngthe sociallyresponsible business movement, Ben&Jerry ‘sishappytoannounceit
isthefirstwholly-owned subsidiarytogainBCorpCertification.BCorps are anewtypeofcorporationwhich usesthe

power of business to solve socal and environmental problems.
Ben & Jerry’s has always believed in linked prosperity - that all stakeholders connected to the business should
proper as it prospers, from those who produce the ingredients, to employees who make the product, to the
communities in which the company operates.
B Corp Certification is the next chapter for socially responsible businesses. The Certification
is supported by Unilever, and is fully aligned with their own ambitious sustain-
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